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Hypotheses

1. Nonprofit Sector Advocates are not as Influential as    

For-Profit Lobbyists in the Policymaking Process

2. Policymakers are Influenced by Media Coverage

3. For-Profit Lobbyists Actively Seek Media Coverage of 

their Issues in the Influence of Policymakers

4. Nonprofit Sector Advocates do not Dedicate Adequate    

Resources Toward Gaining Media Coverage of their Issues in the Influence of Policymakers

Methodology

·   500 Surveys in Massachusetts

· House and Senate Members

· Executive Branch Appointees

· Political Reporters and Editors

· Registered Lobbyists for For-Profits

· Registered Lobbyists for Nonprofits
Conclusions

·   Nonprofits’ Issues are Viewed as Important
·   For-Profits are Perceived as More Effective
·   Conflict Between Importance of Issues and Effectiveness
·   Media Coverage Influences Public Policymaking and the 
Perceptions of Players in the Policymaking Process

·   Nonprofits do not Effectively Engage the Media

·   Media Coverage is not the Only Effective Advocacy Tool
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