Washington, D.C. Association Profiles for Professor David Hart

Ad Hoc Committee for Competitive Telecommunications

(Competitive Telecommunications Association)

Members:
 
300 members

Regional telecommunications providers; telco equipment manufacturers; and consulting companies
Issues:
Regional and long-distance telecom competition; general Internet; and broadband policy
Position:
Promotes a higher-level of competition for long-distance phone services and other telecom/data services.

Organization

· Contact:
Russell Frisby, President, (202) 296-6650
· Budget:
$5.8 million (FY ’99)

· Staff:

11 professional staff

· Other:

Lobbying and public relations; federal, state and international 

levels

Level of

Influence:
High.  The number of members and their importance in the industry make the organization very influential on telecom issues.


Representatives testify before Congress on a regular basis, primarily on issue pertaining to competition in the telecom market.

Narrative:
Originally organized as the Association of Long Distance Telephone Companies (ALTEL) in 1981 to promote competition with AT&T. In 1984, ALTEL merged with the American Council of Competitive Communications and expanded its services to include local service providers, wireless communications companies, and Internet service providers. Then, in 1999, they merged with America’s Carriers Telecommunications Association.

References:



1. www.comptel.org
2. Six Congressional testimony references for Ad Hoc Committee

(summary of testimony references on file)

3. No media hits for Ad Hoc Committee

Ad Hoc Electronics Coalition (On Lead)
(Electronic Industries Alliance)

Members:
EIA has 2,100 members—representing over eighty percent of the $550 billion electronics industry.  EIA is an alliance of other industry groups that includes the Telecommunications Industry Association; Consumer Electronics Association; Electronic Components, Assemblies, and Materials Association; Government Electronics and Information Technology Association; Solid State Technology Association

Issues:
EIA focuses on international trade issues, including the recent battle over most-favored nation status for China; space and defense issues, such as appropriate levels of government spending on operations,  research and development; and environmental issues including regulations regarding acceptable disposal of electronic products containing lead, product labeling, and energy use restrictions.
Position:
EIA advocates for opening international markets and lower U.S. trade barriers, higher spending on space and military defense outsourcing, and more relaxed labeling and disposal regulations for electronic products.

Organization

· Contact:
Dave McCurdy, President, (703) 907-7790

· Budget:
Unknown (Spent $560,000 on lobbying in 1998, according to the 

Center for Responsive Politics)

· Staff:

Unknown.   
Government relations department: 11

Communications department:  2

Level of

Influence:
High.  The volume, size, and economic impact of EIA translates into a great deal of influence.

Narrative:
The Ad Hoc Electronics Coalition on Lead is the full name of the organization.  It was a loosely affiliated group of electronics manufacturers that came together for a short period of time to oppose proposed federal regulations regarding the disposal of obsolete electronics equipment containing lead.  However, it was under the umbrella of the EIA

References:
Ad Hoc Electronics Coalition on Lead had two testimony hits.  One in 1992 and one in 1993.  No media references.




www.eia.org
Advanced Display Manufacturers of America
Members:
 
Unknown.  (ADMA may now be the U.S. Display Consortium)
Issues:

International patent protection
Position:
ADMA was advocating for stricter U.S. laws regarding sanctions on foreign firms that pirated U.S.-made products or infringed on U.S. patents.

Organization

· Contact:
Vincent Cannella, Vice President, New Development, OIS Optical 
Imaging Systems (testified on behalf of ADMA)
· Budget:
Unknown

· Staff:

Unknown

Level of

Influence:

Unknown.

Narrative:
ADMA may have become the U.S. Display Consortium, although it is unclear from the USDC web site (www.usdc.org).

References:
Only one Congressional testimony reference to ADMA was found from 1990 and no media references.  

Alliance for Telecommunications Industry Solutions

Members:
Regional and national telecommunications providers, telecommunications infrastructure manufacturers, and cellular telephone providers and manufacturers.


Examples:  AT&T, Bell South, Bell Cincinnati, Agilent Technologies, Ericsson, Cox Communications, and Lucent.

Issues:

Technical standards and guidelines for the telecommunications 

industry.
Position:
The Alliance for Telecommunications Industry Solutions promotes the timely resolution of national and international issues involving telecommunications standards and the development of operational guidelines, and initiates and maintains open industry forums to address technical and operational issues affecting the nation's telecommunications facilities and services and the development of innovative technologies.  ATIS is also an information resource to its members, the forum participants, federal and state agencies and other interested parties, and promotes “industry process and harmony with minimal regulatory or legislative intervention.”

Organization

· Contact:
Susan Miller, President & CEO, (202) 434-8828

· Budget:
Unknown.

· Staff:

32 (as of 1998)

Level of

Influence:
Low.  The group seems to focus more on industry technical standards rather than public policy issues.  However, in setting such technical standards, the group would seem to be an important facilitator between telecom providers and manufacturers.

Narrative:
The group had 35 ‘soft’ hits in Congressional testimony, meaning they were mentioned as being part of a broader coalition of groups advocating on a public policy issue.  Only one hit had a person providing direct testimony on behalf of the group, and in that example the person was representing both NYNEX and the Alliance and the FCC Network Reliability Council.

References:

www.atis.org


35 soft Congressional testimony hits



2 soft media hits

American Internet Registrants Association

Members:
Unknown.  Their membership sign-up page calls for different classifications of members such as corporate, nonprofit, small business, and individual.  Based on their issues and positions, they seem to be comprised primarily of small web consulting firms.
Issues:
Federal policies that ensure integrity, security, and accountability in the management of all Internet Domain Names registered within the U.S.

Operating procedures that ensure Domain Name Users prompt and responsive service. 

Establishment of a government and legal structure that assures the growth of the Internet. 

Fair and prompt dispute resolution mechanism(s). 

Equitable access to Domain Names. 

Equitable distribution of I.P. address.
Position:
 “AIRA intends to protest the control over the Internet by a private clique of insiders; to insist on the elimination of  ‘renewal fees’ for domain name registration; to demand that Internet registration be governed by real competition with effective government regulation; to speak out on the private exploitation of publicly-owned I.P. addresses; and to address a host of related issues.”
Organization

· Contact:
Howard Sartori, President, 202-862-4363

· Budget:
Unknown.

· Staff:

Unknown (probably no fulltime staff as Sartori is the only contact 

listed and he is the principal of his own web consulting firm)

· Other:



Level of

Influence:
Unknown.  However, on March 14, 2000 the group filed a class action suit in U.S. Federal Court in San Francisco seeking the refund of over $800 million in Internet domain name registration fees and an additional $900 million in antitrust damages from Network Solutions.

Narrative:
The primary targets of this group are Network Solutions and ICANN.  They seem to be most concerned about the governance of and control over the Internet.

References:

www.aira.org


No testimony hits and 2 soft media hits.

Association for Information and Imaging Management

Members:
Unknown.  On the membership sign-up page they have categories for corporate, trade association, individual, students, and institutions.
Issues:
“Helping users connect with suppliers who can help them apply document and content technologies to improve their internal processes.”
Position:
“AIIM is a neutral and unbiased source of information. We produce educational, solution-oriented events and conferences, provides up-to-the-minute industry information through publications and our online Knowledge Center, and is an ANSI/ISO-accredited standards developer.”

Organization

· Contact:
John Mancini, President, 301-755-2613
· Budget:
Unknown.

· Staff:

45 (U.S. and European offices)

Level of

Influence:
None.  With no testimony or media hits and based on the description of their mission, it seems this group is not a participant in the public policymaking process.

Narrative:


References:

www.aiim.org


No testimony and no media.

Association of Telemessaging Services International

Members:
 
Represents 800 TeleService agencies worldwide

Issues:
“Promoting fair competition through the pursuit of appropriate regulation and legislation;

Providing research into and development of our industry and its current and prospective markets; 

Providing support services; 

Providing educational opportunities and resources to address the challenges and trends affecting our operating environments; and Encouraging and maintaining high standards of ethics and services”
Position:

Oppose restrictions on telemarketing.

Organization

· Contact:
Charlene Glorieux, Executive Director, (603) 362-9489

· Budget:
Unknown

· Staff:

2 listed on web site

Level of

Influence:
Low.  Two Congressional testimony hits from 1993.  In both cases, the person testifying on behalf of the group was also testifying on behalf of a particular company.

Narrative:
Founded in 1942, but very little public information on their level of success in representing teleservices companies.

References:

www.atsi.org


2 testimony hits. No media hits.

Coalition Against Database Piracy

Members:
CADP has some heavy-hitters including American Medical Association, Monster.com, American Business Media, McGraw-Hill Companies, American Association of Securities Dealers, New York Stock Exchange, Newspaper Association of America, Phillips International, and Software and Information Industry Association.

Issues:
Issues pertaining to computer databases.
Position:
 CADP advocates for federal legislation to protect against database destruction, unauthorized access, and for criminal penalties for data damage or theft.

Organization

· Contact:
Keith Kupfershmid (listed as from CADP, but the phone number is 

to the Software Publisher Association in D.C.), 202-452-1600.

· Budget:
Unknown.

· Staff:

Unknown (probably none.  All references to staff in documents 

were references to third parties)

Level of

Influence:
Unknown.

Narrative:
Due to the relative strength of the group’s members, the CADP may have some influence.  However, unless the collective political capital of the individual members can be effectively harnessed on this particular issue, the CADP may not enjoy much power.

References:

www.gooddata.org
Five hits in Congressional Testimony and three media hits in the National Journal.

Coalition for Competition

Members:
 
Unknown.
Issues:

Unknown.  
Position:

Unknown

Organization

· Contact:
Unknown

· Budget:
Unknown

· Staff:

Unknown

Level of

Influence:

Unknown.

Narrative:
The group had two testimony hits, both on issues having to due with warranty rules and legal liability standards on office equipment in 1983.

References:

2 testimony hits.  No media

Commercial Internet Exchange Association
Members:
Organizations which offer TCP/IP or OSI public data internetworking services to the general public in one or more geographic regions.  It is global in scope.  Members include UUNET, PSINET, Aletl, AT&T, Qwest and British Telecom.  Worldwide membership includes nearly 100 of these firms.

Issues:
Promotes and encourages the development of the industry in both national and international markets.  They have a broad policy agenda that includes intellectual property, broadband deployment, Internet governance, law enforcement, and reciprocal compensation.
Position:
It provides a neutral forum for the exchange of ideas and information and develops positions on legislation and policy issues among suppliers of internetworking services.  
Organization

· Contact:
Barbara Dooley, President, (202) 861-3911

· Budget:
Unknown.

· Staff:

Unknown.

Level of

Influence:
High.  A heavy-hitting list of members representing all of the players in the industry.  The group had 16 solid testimony hits on high profile and controversial issues like slamming, domain names, taxation, access, and governance among others.

Narrative:
Founded in 1991, CIX claims to be the largest and oldest trade association of ISPs and Internet-related business in the United States.  Their focus seems to be on ISP backbone and regional network infrastructure providers.
References:

www.cix.org


16 testimony hits.  No media.
Computing research association
Members:
Association of more than 180 North American academic departments of computer science and computer engineering (CS&CE); laboratories and centers in industry, government, and academia engaging in basic computing research; and affiliated professional societies.

Issues:
Public funds for research and development, IT workforce initiatives, and IT education
Position:
Supports greater government use of technology and greater federal investment in technology research.

Organization

· Contact:
William Aspray, Executive Director, 202-234-2111

· Budget:
$1 million (FY2000)

· Staff:

Six

Level of

Influence:
High.  Representing such a diverse group of interests such as the academic community, professional organizations, and some of the dominant players in the technology industry equals high influence on the issues they’re focused on.

Narrative:
The group’s primary focus is on government spending on technology research, much of which flows to the academic members of the group.  Every year their main issue is the federal budget and agency spending on IT and research.  Committee hearings on various agencies’ IT budgets accounts for the bulk of their 25 testimony hits.

References:

www.cra.org


25 testimony hits.  3 media hits.

Computer Coalition for Responsible Exports
Members:
An alliance of American computer companies and allied associations established to inform policymakers and the public about the nature of the computer industry - its products, market trends, and technological advances.  Members include Apple, Compaq, Dell, Hewlett-Packard, IBM, Intel, NCR, SGI, Sun, Unisys, AEA, CSPP, and EIA.

Issues:
Promoting and protecting U.S. national security interests, and working in close partnership with the U.S. government to ensure that America's economic, national security, and foreign policy goals are realized. 
Position:
Members of CCRE believe that a strong, competitive computer industry is critical to U.S. national and economic security and contributes significantly to U.S. economic and technological leadership.

Organization

· Contact:
202-585-0217 (no contact name available)

· Budget:
Unknown.  

· Staff:

Unknown.  

Level of

Influence:
High.  Representing larger and influential firms.  

Narrative:
This group has been very active recently.  Their web site has a number of recent press releases and other statements.  One of the groups they are working with is the Center for Strategic and International Studies.  CSIS has a committee on this subject that is co-chaired by Dean Nye. 

References:

www.ccre.net


No Congressional testimony. No media.

Computing Technology Industry Association
Members:
Representing 8,000 computing and communications companies.  CompTIA has members in more than 50 countries and provides a unified voice for the industry in the areas of e-commerce standards, vendor-neutral certification, service metrics, public policy and workforce development. More than a quarter of a million individuals worldwide have earned CompTIA certifications in PC service, networking, document imaging, and Internet.

Issues:
Public Policy successes include enactment of federal legislation that placed a moratorium on the growing number of states taxing Internet transactions or Internet access as well as defeat of state legislation that would have required expensive licenses for computer technicians and imposed redundant standards, regulations and fines.
Position:
In 1999, CompTIA developed state and federal legislation that would create tax credits for training in the IT sector. One state bill has passed, and federal legislation is receiving growing support

Organization

· Contact:
John Venator, CompTIA president and CEO, (630) 268-1818

· Budget:
Unknown.  Membership dues range from $750 to $15,000 annually

· Staff:

Unknown.  The group has several departments:

Public Policy, Public Affairs, Technical Standards, Technical Certification, IT Services, and Workforce Development

· Other:

Offices in the U.S., Canada, Netherlands, and the U.K.

Level of

Influence:
High.  Representing 10,000 firms worldwide, economies of scale dictate a fairly high degree of influence on policy issues.  

Narrative:
However, considering their other lines of business that are unrelated to policy, it seems they function more as a nonprofit service provider to their constituents/members.

References:

www.comptia.org


10 solid hits in Congressional testimony. No media.

Creative Incentive Coalition
Members:
Association of American Publishers, Association of Independent Television Stations, Association of Test Publishers, Business Software Alliance, Information Industry Association, Information Technology Industry Council, Interactive Digital Software Association, Magazine Publishers of America, The McGraw-Hill Companies, Microsoft Corporation, Motion Picture Association of America, Inc., National Cable Television Association, National Council of Teachers of Mathematics, National Music Publisher's Association, Newspaper Association of America, Recoding Industry Association of America, Seagram/MCA, Inc., Software Publishers Association, Time Warner, Inc., Turner Broadcasting System, Inc., West Publishing Company, and Viacom, Inc.

Issues:

Copyright protection of electronic information and media.
Position:
The coalition supported the Fair Use Guidelines for Educational Multimedia in 1996.

Organization

· Contact:
Tony Podesta, Principal, Podesta Associates, 202-393-1010

· Budget:
Unknown.  According to the Center for Responsive Politics, in 

1998 they spent $140,000 on lobbying.

· Staff:

Unknown

Level of

Influence:
Very high.  The diversity, individual economic power, and connections of the groups in this coalition does not get much more influential in Washington.

Narrative:
The only reference I could find to a web site for the Coalition was:  www.podesta.com/cic/index.html  The link no longer works.  Podesta.com is the web site of one of the most influential and well-connected firms in Washington.  Tony Podesta, the founder, is  the brother of John Podesta, Clinton’s former chief of staff.  The person testifying for the Coalition before Congress was Kenneth Kay, who has served as director of the Computer Systems Policy Project, is a former associate at Podesta.com, and now runs his own firm called Infotech Strategies.

References:

www.podesta.com


www.itstrategies.com


www.cspp.org


5 Congressional testimony hits and 3 media hits.
   data processing management association
(Association of Information Technology Professionals)

Members:
AITP is the professional association comprised of career minded individuals who seek to expand their potential -- employers, employees, managers, programmers, and many others. The organization seeks to provide avenues for all their members to be teachers as well as students and to make contacts with other members in the IS field, all in an effort to become more marketable in rapidly changing, technological careers.

Issues:
IT workforce development and education, privacy, and encryption.

Position:
Oppose limitations on encryption technology, supports privacy rules, and limitations on spam.

Organization

· Contact:
Linda Clark, Managing Director, 847-825-8124

· Budget:
Unknown.

· Staff:

Six

· Other:

The organization has an interesting structure.  It’s mass seems to 

be comprised of chapters at small colleges and universities around the country which are mostly student created and led groups.

Level of

Influence:

Unknown.

Narrative:
The DPMA is defunct, but it became the Association of Information Technology Professionals in 1996.  A full history of how the DPMA evolved into its current state can be found at the web site below.

References:

www.aitp.org  go to “About”, “What is AITP?” and “History”.



One Congressional testimony reference.  No media.
Digital Media Association

Members:
An alliance of 50 companies that develop and deploy technologies to perform, promote and market music and video content on the World Wide Web and through other digital networks.  Members include CMGI, Yahoo, MTVi, Listen.com, 3Com, Amazon.com, AOL, Music.com, Radionet.com and Tower Records, to name a few.

Issues:
The Internet's future as a competitive pro-consumer distributor of traditional television programming, and focused on DiMA members' commitment to fairly compensate content owners.
Position:
Supported the Digital Millennium Copyright Act of 1998, but are now at odds with the recording and broadcast industries over the act.  Founded in June 1998, DiMA supports technological and legal advances in the U.S. and worldwide that enable creators and consumers to gain fair payment and fair value, respectively.

Organization

· Contact:
Jonathon Potter, Executive Director, (703) 276-1706

· Budget:
Unknown.

· Staff:

Unknown.

Level of

Influence:
High.  Based on membership, the organization should wield a fair amount of influence.

Narrative:
The flip side is that, based on their stated mission, they are likely up against equally heavy-hitters, i.e. the recording, broadcast, and entertainment industries.

References:

www.digmedia.org


4 Congressional testimony references.  2 media.
Digital Privacy and Security Working Group

(A division of the Center for Democracy and Technology)
Members:
American Civil Liberties Union, IBM, Apple Computer, Inc., Information Industry Association, Business Software Alliance, Information Technology Association of America, Committee on Communications and Information Policy, IEEE-USA, Iris Associates, Inc., Computer and Business Equipment, Lotus Development, Corporation, Manufacturers Association, Microsoft Corporation, Crest Industries, Inc., Oracle Corporation, Digital Equipment Corporation, Prodigy Services Company, EDUCOM, Software Publishers Association, Electronic Frontier Foundation, Sun Microsystems, Inc., Electronic Messaging Association, Telecommunications Industry Association, GKI Cryptek Division, Trusted Information Systems, and Hewlett-Packard Company

Issues:
The proposition that computer users worldwide should be able to choose their encryption programs and products, and that American programs and products should be allowed to compete in the world marketplace.  
Position:
In 1993, they urged the Clinton Administration to lift export controls on DES, RSA and other mass market encryption without requiring legislation.

Organization

· Contact:
Jerry Berman, Executive Director of CDT, 202-347-5400

· Budget:
Unknown.

· Staff:

Unknown

Level of

Influence:
High.  The Center for Democracy and Technology has a good reputation among lawmakers and other influential people in Washington and a visible presence in the mass media.

Narrative:
CDT seems to have been able to put together a strong coalition around the issue of encryption technology transfer, but the group seems to be defunct, as I found no direct link to a web page describing their activities either in or outside of the CDT pages.

References:

www.cdt.org
25 Congressional testimony references (coupled with CDT).  No media

I.  List of organizations in data set:
1. Ad Hoc Committee for Competitive Telecommunications

2. Ad Hoc Electronics Coalition

3. Advanced Display Manufacturers Of America Association

4. Alliance for Telecommunications Industry Solutions

5. American Council for Competitive Telecommunications (see Ad Hoc Committee for Competitive Telecommunications)

6. American Internet Registrants Association

7. Association for Information and Imaging Management

8. Association of Telemessaging Services International

9. Coalition Against Database Piracy

10. Coalition for Competition

11. Commercial Internet Exchange Association

12. Competitive Telecommunications Association

13. Computer Coalition for Responsible Exports

14. Computing Research Association

15. Computing Technology Industries Association

16. Creative Incentive Coalition

17. Data Processing Management Association

18. Digital Media Association

19. Digital Privacy and Security Working Group

II.  Organizations with no information:

1. Association for Information Management

2. Coalition for Electronic Commerce

3. Coalition of Disk Exporters

4. Commission on Software Issues in the 80’s

5. Competitive Telecommunications Coalition

David Rice
Page 18
January 22, 2001

